Power Up Your Business
With Customer Reviews

1. 8.8 .8 8 ¢




Table of
Contents

&

ComfortReady
HOME

. Why do reviews matter?

. The review request workflow

. Set up your review links

. Using the templates

. Responding to reviews

. Turn reviews into marketing

:
2
3
4
5. Compliance and courtesy
6
7
8

. Next steps and resources




Why do reviews matter?

« QOver 80% of consumers read reviews on
Google before reaching out to local
businesses.!

¢ Customers are willing to spend more when
a business has stellar reviews.?

 Reviews are “social proof” — people trust
what other people say more than what a
company says about itself.

« More reviews can lead to higher rankings
iNn searches for “installers near me.”3
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The review request workflow

On site after install Text: “Thank you + Review link”

End of install day Email: “Thank you + Quick favor”

Next day Text: “Friendly reminder”

Two weeks Email: “Two week check-in"

« Alternate between text and email outreach to avoid spam complaints.
* Be sure to stop follow-ups once customer posts a review.

« Use tags or nhotes to mark where customers are in the outreach process.



Set up your review links

Google

« Goto your Business Profile and navigate to
“GCet more reviews.”

Angi (formerly Angie’s List)

« Claim your business (free) and copy the
URL of your profile.

After copying the link to your Google or Angi
profile, paste it into the provided templates.

Tip: Shorten long URLs with bit.ly (tracks clicks).

If you serve multiple territories, create location-
specific links.
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E View on Maps
G View on Search
0<: Share your Business Profile
Get more reviews
Share your Business Profile and get new reviews L
from customers

- |

Share profile‘

CallJoy: Answer with intelligence

Easy-to-use phone technology for you that works with

Google My Business. ‘

[2 14 days free




Using the templates

Start by copying the wording and
personalizing the bracketed items like
[Name] and [Company].

* Subject lines are already optimized
« Send fromm CRM/app or your phone

« Keep notes or tag customers to track
status (e.qg., “review request sent”
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Com‘:lc-g:‘%ady AT-A-GLANCE
O — Requesting Customer Reviews
888-423-0211

Plug-and-play content and timing for securing customer reviews.

e “

On site after install Text: “Thank you + Review link"

End of install day Email: “Thank you + Quick favor”

Next day Text: “Friendly reminder”

Two weeks Email: “Two week check-in"

Once customer leaves a review, do not send further reminders.

3-STEP HOW-TO

o Grab your review link. From your Google Business Profile, click the Get
More Reviews button. From your Angi profile, just copy the URL.

o Personalize the placeholders in brackets, e.g., [Name], [Company], and
[URL].

0 Send via text, email, or CRM (such as ServiceTitan). You can copy and
paste the wording exactly as shown.

PRO TIPS
* Use bit.ly to shorten links and track clicks.
+ Limit to two asks per channel to avoid spamming.
+ Respond to every review with thanks for 5-stars and solutions for issues.
« Do not offer incentives. These can violate Google/Angi policy.
+ Add an opt-out line to texts, such as “Reply STOP to opt out.”

NEED THE FULL TOOLKIT?
Scan the QR code or visit comfortreadyhome.com/reviewtoolkit.

Comfort Ready Home is funded by Bonnevilie Power
‘Administration and Northwest Utilities
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Email Templates

Same-Day “Thank-You + Quick Favor”

Two-Week Check-In & Review Ask

Bonnevile
v Comfort Ready Home is funded by Bonneville Power Administration

Customer Review
Regest Templates

Al

Subject: Thanks for choosing [Company] - one quick favor?
Hi [FirstName],

It was a pleasure installing your new [Upgrade] today. If
everything's running smoothly, could you spare 60seconds to leave
us a Google review?

[Google Review Link]

Your feedback helps neighbors find a contractor they can trust and
supports energy-saving programs Like ours.

Thanks again for welcoming us into your home!
Warm regards,

[Name]

[Company] | [Phone] | [Email]

Subject: Two-week check-up on your [Upgrade]
Hello [FirstName],

We hope you've noticed [Benefits] already. If all's well, could you
share your experience on Google?

Google: [GoogleReviewLink]

Every review helps more homeowners choose efficient upgrades — and
keeps our technicians busy doing what they love.

Appreciate your support!
Sincerely,

[Name] | [Company]

and Northwest Utilites.

At-a-Glance

Guide

Review Request

Templates
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Compliance and courtesy

Do: Don’t:

Respond to every review « Gatekeep reviews by only asking “happy”

Offer sincere thanks SUEIOnEE

* Incentivize 5-star reviews (may violate

Include opt-out text .
Google/Yelp policies)
Stop outreach after

: « Send more than two reminders per channel
customer posts a review




Responding to reviews

Replying to reviews shows prospective customers that you care.

It can also improve your business’ Google ranking.

« Reply within 24 hours, especially for reviews under 4-stars.

« Remember, reviews are public marketing.

Don’'t argue — future customers are reading!

« Considerations for tone:

Acknowledge the time they took to leave a review.
Reference the service you provided (“new attic insulation”).
Highlight the benefit/value or the fix/solution.

Offer a private or offline conversation for issues.
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Turn reviews into marketing

* Share snippets of 5-star reviews on
your social media accounts.
* Ask permission first.
« Add actual photos of the install.

 Add 5-star reviewers to referral
campaigns.

 Monthly KPlIs to track:
« Number of hew reviews
* Average rating
* Click-throughs
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Next steps and resources

« Download the toolkit or scan the QR code.
* Print the cheat sheet and bookmark the templates or add to your CRM.

* Need help? Get in touch: info@comfortreadyhome.com.



mailto:info@comfortreadyhome.com

	Default Section
	Slide 1
	Slide 2
	Slide 3: Why do reviews matter?
	Slide 4: The review request workflow
	Slide 5: Set up your review links
	Slide 6: Using the templates
	Slide 7: Compliance and courtesy
	Slide 8: Responding to reviews
	Slide 9: Turn reviews into marketing
	Slide 10: Next steps and resources


